Curse of Advertisement
more books called * New Knowledge for the Bride * and 4 The Sexual Embrace
or How to Please your Partner'.
** I fear that in relying on me in any way to affect the course of the advertisers
of such books or to move the editors or publishers from their purpose of making
their productions yield profits, she relies on a broken reed. No amount of
appealing by me to the publishers of the objectionable books or advertisements
of them will be of any use. But what I would like to tell the writer of the letter
and other learned sisters like her, is to come out in the open and to do the work
that is peculiarly and specially theirs/'
He obviously wanted to create a strong public opinion, with
women as the vanguard, against such advertisements. Earlier, he
appealed to fellow journalists to adopt a code of conduct and put
a stop to these horrible advertisements. There was some response.
In the same journal, on January 2, 1937, he wrote : " A corres-
pondent who saw my article on obscene advertisements writes :
" You can do much in preventing obscene advertisements by exposing the
names of the papers and magazines which advertise such shameless things as
you have mentioned.
** I can't undertake the censorship my correspondent advises, but I can sug-
gest a better way.
" If public conscience is alive, subscribers can write to their respective papers
if they contain objectionable advertisements, drawing their attention to them
and stopping their subscriptions if the offence is not cured.
** The reader will be glad to know that the sister who complained to me about
the obscene advertisements wrote also to the editor of the offending magazine
who expressed his regret for the inadvertent admission of the obnoxious adver-
tisement and promised to remove it forthwith.
** I am glad also to say that my caution has found support from some other
papers. Thus the editor of the Nispmka of Nagpur, wiites :
*' * I have not only read with great care your article in the Harijan regarding
obscene advertisements but have given a detailed translation of it in the Nis-
pmha. I have also added a short editorial comment thereon/
** I am enclosing a typical advertisement which though not obscene, is yet
immoral in a sense. The advertisement is obviously bogus and it is generally
the villager who falls a prey to it. I have always refused such advertisements
and I am also writing to this party similarly. If an editor must supervise the
reading matter that he will allow, it is as much his duty to supervise the advertise-
ments, and no editor can permit his paper to be used by people desirous of
duping the simple villagers."
Though Gaiidhiji believed in self-imposed restrictions by the
editors in not giving publicity to such things, he would not, as we
saw earlier, hesitate to recommend to the Government sterner
actions. As a practical man, he knew that while big papers would
take steps to ban indecent advertisements, smaller language papers
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